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Abstract

This article is a part of the research title “The Communication
of Product Identity and the Preference of Millennial Consumers
for OTOP Bags.” The aim of the article is to provide the study results
regarding the way the producer group and entrepreneurs
communicate about their OTOP bags’ identity. The researcher
used qualitative research methods as a means of collecting data
by conducting documentary research as well as in-depth interviews.
The interviews were conducted with two groups of research
participants - the group of producers and entrepreneurs,
and the other of bag designers from three communities including
Rung Mai Pradit Group from Saraburi Province, the silk bag tailor group
from Kalasin Province, and the natural dyed fabric transformation
group from Sakon Nakhon Province. The results of the study
reveal that the communication of OTOP Bags’ identity consists
of three parts. First, the identity of OTOP bags originated
from the community context combined with the community’s
local identity. Such combination creates the differences among
products’ identity. The consistencies of OTOP bags’ identity from
these three communities are that all of the bags are made from
local materials and are environment-friendly of which shape
has been designed to be unique and easy to carry. Second,
the primary marketing communication techniques that the OTOP
bag producers and entrepreneurs used to communicate about
their bags’ identity are organizing special events and creating

contents through both online and offline channels including
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events and content creation. Lastly, the OTOP bag producers
and entrepreneurs demand the improvements and supports
in several areas. For instance, they would like knowledge
on product improvement, a support for exporting their products,

and financial and technological support from the government.

Keywords: Identity Communication, Identity of OTOP Bag,

Producers and Entrepreneurs
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